Global Domestic Appliance Conference 2010 / Milan
Sales Mrd. US $ World Market Estimation (100% Coverage) GK

2006-2009 Major Domestic Appliances (9 PG)
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Sales Value % World Market Estimation (100% Coverage) GEK

2006-2009 Major Domestic Appliances (9 PG)
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World GfK Panelmarket / NPD / MDA TOTAL 9
Sales Value Growth / Decline (LC) GfK
Jan-Dec09

in +/-% to previous year
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GfK Retail and Technology Global Domestic Appliance Conference 2010 / Milan March 11t, 2010
One world — one screen

Sales Value % GfK Panelmarket Gf’K
Jan-Dec09 Washing Machines
West EU East EU/CIS ME Africa LATAM Asia incl. CN Pacific

Jan-Dec09 Jan-Dec09 Jan-Dec09

S. Value USD Mio. 7.875 2.048 1.431 639 2.144 3.554 485
Price USD 604 407 493 298 404 282 625
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