
C
Z

E
C

H
 R

E
P

.
G

E
R

M
A

N
Y

G
R

EA
T 

BRIT
A

IN

NETHERLANDS
SWITZERLAND FRANCE

AUSTRIA

ITALY

BELG
IU

M

S
P

A
IN

P
O

R
T

U
G

A
L

20
0

7
20

11
20

0
7

20
11

20
07

20
11

2007

2011

2007
2011

2007 2011
2007

2011

2007

2011

2007

2011

20
07

20
11

20
0

7
20

1188.9
11.1
70.8
29.2

88.7

11.3

78.9

21.1

87.6

12.4

79.9

20.1

89.0
11.0

82.6
17.4

92.8
7.2

85.2
14

.8
92.0
8.0

86
.0

14
.0

94
.1

5.
9

87
.1

12
.9

95
.5

4.
5

94
.0

6.
0

95.8

4.2

98.3
1.7

97.6
2.4

98.6
1.4

99.0
1.0

97.8
2.2

E
U

R
O

PE
 11

 - 
2007 EUROPE 11 - 20

11
 

8.
2 

91.8  14.9 

85.1

TRADITIONAL
SALES

INTERNET
SALES

Technical Consumer Goods**
TRADITIONAL VERSUS INTERNET SALES - 2007 & 2011

Consumer channels, 11 European countries*
Sales value (%)

Jan 2011 - Jun 2011

*AT, BE, CH, CZ, DE, ES, FR, GB, IT, NL, PT
**CE, IT, OE, MTG, Photo, Telecom, SDA, PersDiag, MDA

SOURCE: GfK Retail and Technology, 2011


